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Reward
Yourself
for a Job
Well Done

What a week! How about 
a little me-time at the 
Eastwood Mall Complex in 
Niles. Shopping. Dining. 
Seeing the sights (and 
being seen). A great cup 
of coffee is warm in your 
hand and all your favorite 
brands are right here.
The only question now ... 
where to shop first?

Eastwood Mall • 10am to 9pm, Mon.-Sat. • 11am to 6pm, Sun.
5555 Youngstown-Warren Rd. Niles, OH 44446 • 330.652.6980
Individual store hours may vary. Please call individual stores for details. EastwoodMall.com • MallGiftCards.net

OVER 200 OPTIONS. SHOPPING, DINING, LODGING AND ENTERTAINMENT ALL IN ONE CONVENIENT LOCATION.



COLE VALLEY CADILLAC
4111 ELM ROAD NE 

WARREN, OH 44483
 (330) 974-0462 

WWW.COLEVALLEYCADILLAC.COM
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Tiffany Square Plaza, Southern Park
Mall and Howland Commons

It's our pleasure to bring you our best everyday.

Catering from
Chick-fil-A

Whether it's for a quick meeting or a tasty dinner
to pick up on your way home, the real treat this
summer is catering from Chick-fil-A.  Call ahead

or order online.

Instructions:
• To customize this template,

double-click any layer on the left
or any section of the template
that you want to edit.

• For dates please include year.
• To change the image,

double-click on the background
layer tab on the left menu or
double-click the image on the
template to see image options

• To edit location details,
double-click on the location layer
tab on the left menu or the
double-click location details
section on the template.

• Type color should be the same
throughout the entire template.

• **NEW! To change font color,
double-click on the text layer tab
on the left menu or double-click
the text layer on the template.
Click "Style Options" and select
the color you prefer. Click apply
and the font color will update.**
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Golf Simulator Lounge

Located below

Call for your Tee Time

330-286-3870
Rates & Full details at waypoint4180.com

Restaurant Open throughout the Entire Year

4171 Westford Place • Canfield, Ohio 44406

330-533-8733
www.kennsingtongolf.com

• American fare dining open to the public 
located inside Kennsington Golf Club.

• Daily specials and extensive menu.
• Full service bar with over 20 beers on tap.
• Special event hosting on site - parties,

bridal & baby showers, corporate
meetings & more - call for details.

As someone who loves to experience all 
four seasons in northeast Ohio — even win-
ter, to some extent — I’m always most excit-
ed for fall and cannot wait for that first pump-
kin-flavored something, anything, to hit the 
store shelves or be offered at coffee shops, 
restaurants, etc. And when you add the back-
drop of changing leaves, cornstalks and mums 
and the fun of hayrides, pumpkin picking and 
more, I’m all in!  

So when a few of our member business-
es told us about what they’re offering to their 
customers this season, we couldn’t resist let-
ting our readers in on some of these best-kept 
secrets in our Valley. Whether you’re looking 
to (pumpkin) spice up your waffles or pan-
cakes, check out donut boats or Bundt cakes 
or add the colors of the season to your office 
or Thanksgiving table, our members have you 
covered. Be sure to check them out on page 33.  

And speaking of our members … we are 
continually proud to be the third-largest met-
ro chamber in the State of Ohio, with 2,500 
members (fun fact: our members are located 

in 13 states, predominantly in 107 cities across 
20 counties in Ohio and in 22 cities across 
eight counties in Pennsylvania). Our team is 
fortunate to be able to work with, and learn 
from, so many of these businesses each day, 
and we’re constantly hearing exciting stories 
about new products and services, dynamic 
leaders and fierce dedication to our Valley. It 
has always been our mission to tell those sto-
ries on the pages of this magazine, and in the 
remainder of this issue, we feature innovators, 
unique partnerships and groundbreaking ini-
tiatives that are helping to propel our Valley 
forward and build a stronger future for those 
who live, work, learn and play here.  

Have a great story to share for the next is-
sue of Valley Business magazine? Be sure to 
send your thoughts my 
way! I’ll look forward 
to reading them after 
lighting my apple cider 
donut-scented candle, 
while sipping on my car-
amel apple-flavored cof-

fee and enjoying what’s left of the orange, yel-
low and red hues outside my office windows.  

Happy fall, y’all! 

Berk Enterprises, Inc. in Warren held a canned food drive 
competition from Aug. 30 to Sept. 3 to benefit local charities. The 
competition was organized into teams and the team that brought 
in the most canned and boxed food products chose which chari-
ties would receive the items.

The winning team split the canned-goods donation three 
ways. Altogether, the company donated approximately 1,000 
items each to Someplace Safe, Second Harvest Food Bank of the 
Mahoning Valley and St. Vincent de Paul.

Pictured is Reilly Berk standing among the many canned and 
boxed food items donated by Berk employees.

Sweet charity

November-December 2021

Kim Calvert
Vice President, Marketing & Member Services, Youngstown / Warren Regional Chamber
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By ALLIE VUGRINCIC

Mark Kholos and Jackie Jacob-
son have a difficult task — selling 
the intangible.

The two account executives are 
responsible for bringing in new 
member businesses and nonprofit 
organizations to the Youngstown / 
Warren Regional Chamber. 

“Memberships are intangi-
ble,” said Kholos, who has been 
with the Regional Chamber for 
23 years. “You can’t hold it in your 
hand ... That being said, you’re in a 
position to convince people of the 
value of their membership, which 
has to do with relationship build-
ing.” 

And both have the ability to 

connect with others and form pos-
itive relationships in abundance.

Kholos’ career at the Region-
al Chamber has involved market-
ing, advertising and public rela-
tions. He previously worked as a 
reporter for the Sharon Harold in 
Sharon, Pa., then for the Tribune 
Chronicle in Warren — roles he 
said prepared for his career in 
sales.

“When I was a newspaper re-
porter, you learn to ask questions,” 
said Kholos, a people person who 
likes to chat.

Asking questions is what he 
does with potential members.

“I say this a lot of times when 
I first meet somebody: take me on 
your journey,” Kholos said. 

Jacobson began her career at 
IBM as an intern at 19. She grew 
into roles in sales and marketing, 
so sales and marketing has always 
been in her wheelhouse, she said.

Jacobson took a 17-year career 
hiatus to raise her three children. 
It was about two years ago when 

the Regional Chamber was look-
ing to hire another account execu-
tive and she decided to apply; she 
said it was time for her to return to 
the workforce.

What she likes about sales is 
connecting with a client. She also 
believes in the value of being a 
member of the Regional Chamber.

“I feel the service that I’m sell-
ing, I believe in and I support. 
That’s important ... If you don’t be-
lieve in what you’re selling, you’re 
not going to sell it,” Jacobson said. 

Their jobs go beyond recruit-
ing new members — they and 
their support staff stay in con-
tact with new members to remind 
them about the services and events 
offered by the Regional Chamber.

Whatever the size of the com-
pany, Kholos and Jacobson treat it 
with respect and place everyone 
on a level playing field.

“We don’t play favorites in this 
organization,” Kholos said. “If you 
have a home-based business and 
maybe in your home you’re selling 

Mary Kay cosmetics, or you have 
a large company with 200 people, 
you can be in the same room, at 
the same table together.”

Jacobson said members join 
the Regional Chamber for differ-
ent reasons, adding that not every 
member will utilize every service. 

Kholos likened the Regional 
Chamber’s array of services to a 
restaurant buffet. 

“When you have a buffet, may-
be you don’t want the tomatoes, 
but you’ll eat the green peppers,” 
Kholos said. “Ours is very similar 
in that we offer a buffet in different 
types of services.” 

With about 2,500 members, the 
Regional Chamber covers a wide 
area and is one of the largest or-
ganizations of its kind in the state, 
said Kholos. Its size, Jacobson said, 
is a testament to the Valley.

“We always kind of rise to the 
occasion, and we’ve always kind 
of stuck together,” Jacobson said. 
“Our members believe in us and 
we believe in them.” 

Ready to serve

Faces of the Chamber
Jackie Jacobson
Mark Kholos
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A friend once told me that following his name on his business card, 
where dentists put D.D.S and engineers put P.E., he wants M.S.H. 
The M.S.H. would stand for Making Stuff Happen. Except the S. 
wouldn’t stand for Stuff.

That’s how I feel about the Youngstown / Warren Regional Chamber. Ev-
ery day, many times a day, the Chamber makes S. happen.

The Regional Chamber is a group of nearly 2,500 businesses that em-
ploy more than 125,000 people in the Valley and beyond. In fact, the mem-
bership extends across 20 counties and 13 states.

There is power in numbers. Being the third-largest metro chamber in 
Ohio (remarkable, considering the Valley has the eighth-largest metro pop-
ulation), our state and federal policymakers pay attention when it comes 
time for us to advocate on behalf of businesses in the Youngstown-Warren 
area. The numbers help us make S. happen in Washington, D.C., and Co-
lumbus.

Unlike other business organizations, which represent specific in-
dustries or companies of specific sizes, chambers of commerce 
are unique in that they represent all employers, regardless of in-
dustry, regardless of size, including for-profit, nonprofit, char-
itable and governmental. Our common link is geography. 
Our numbers give you, our members, more influence when 
it comes to reducing taxes, eliminating regulations, attracting 
grants and other policies that improve the business climate here 
in the Valley.

Our team also is standing ready when you encounter a prob-
lem navigating the bureaucracy. Whether it’s unclogging de-
lays in permits or amending legislation or myriad other 
reasons, we’re a phone call away from making S. happen.

Something unique about this chamber of commerce 
is that it serves as the lead economic development or-
ganization in the JobsOhio network. With assistance 
from our partners, like TeamNEO, the Western Re-
serve Port Authority, Eastgate Regional Council of 
Governments, Valley Economic Development Part-
ners and others, the team here is constantly managing 

projects that result in economic investment and new jobs in the Valley. The 
only organization we don’t help is the unemployment bureau.

Under that economic development umbrella comes a subset of activi-
ty that you, our members, should be proud to support. The Chamber team 
has a role in creating, refining and massaging everything that makes us at-
tractive for economic investment, such as workforce development, site read-
iness, broadband expansion, brownfield remediation, utility services and 
highway infrastructure, just to name a few. The Chamber might not lead 
in most of these areas, but the Chamber provides important assistance in 
all these areas.

So when you support the Regional Chamber, you’re supporting a great-
er cause.

But think about yourself, too. There’s the traditional Chamber stuff — 
discounts on health care, energy, office supplies, shipping, workers’ com-
pensation and other costs. There are new offerings rarely found, at least as 

of yet, with other chambers — an expense reduction program, a ser-
vice to wipe data from electronic devices no longer in service and 

more to come. There are networking events; we provide more than 
100 a year, and in just in the last few months, I have witnessed 
Chamber networking result in tens of millions of dollars in new 
business for local companies. 

We say that our mission is “to provide economic development, 
advocacy and business services to promote the growth of our 

members and Valley.” I like using a simpler statement: we exist so 
you can make more money.

Talk about a chamber that can make S. happen.

Coviello of Liberty, was named the president & CEO of 
the Youngstown / Warren Regional Chamber in January. 

Since, he’s been getting a reputation of making S. hap-
pen.

Guy Coviello
President & CEO, Youngstown / Warren Regional Chamber

From the CEO’s desk
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It was love at first sight when Aspasia Lyras-Ber-
nacki stepped foot inside the former Republic 
warehouse on East Federal Street.
“As soon as we opened that warehouse door, I 

thought, this is exactly what we needed,” said Ly-
ras-Bernacki, co-owner of Penguin City Brewing 
Company.

The warehouse filled two critical needs — it’s in 
downtown Youngstown, and at 32,000 square feet, it 
provides plenty of expansion space for the compa-
ny, which has steadily grown since producing its first 
beer in 2018.

Penguin City plans to invest $3.7 million to remake 
the space into a new brewery and taproom.

The transformation will happen in phases. First 
is a 10,000-square-foot taproom and a 10,000-square-
foot brewhouse planned to open by the end of the 
year. A banquet facility is another phase. It’s project-
ed to be completed by September 2022. A restaurant 
also is in the plans.

The work will marry a metal / industrial aesthet-
ic with modern safety and other features to take the 
space from a dingy warehouse to chic. Lyras-Bernacki 
said Penguin City wants its customers to feel like they 

are walking into an actual manufacturing facility and 
be able to see production happening.

“When they have that beer, they want to see the 
tank it came from, and that’s why we said, ‘don’t close 
anything up, leave it all open’ ... that is what is going 
to connect them with what they are drinking,” Ly-
ras-Bernacki said.

In April, the company began distribution in five 
counties in western Pennsylvania. In October, it be-
gan distributing in West Virginia. And with the new 
brewhouse, Penguin City can expand aggressively 
further into Pennsylvania and other parts of Ohio.

Across the Valley, businesses are doing 
big things in big ways.

From multimillion dollar investments 
to expand their operations to developing 
a whole new product — one that helped 
the company survive the pandemic by 
helping people stay germ-free — inno-
vation and the entrepreneurial spirit are 
alive and well.

In fact, they are thriving.

By RON SELAK JR . and ALLIE VUGRINCIC

area
innovators

Penguin City 
Brewing Co.

An increase in online sales year-
after-year has pushed New 
York City-based fashion retail-

er Macy’s to be more innovative in its 
support of fulfilling internet orders. 
That’s why it’s investing $30 million 
in North Jackson to remake a portion 
of its warehouse / distribution center 
there into a fulfillment center for just 
those types of orders.

“We’ve done everything from 
building new mega-center facilities to 
store fulfillment and peak fulfillment 
installations in our current distribu-
tion centers. This is our next step in 
that innovative process to allow per-
manent fulfillment operations with-
in our current infrastructure,” said 
Jayson Hill, senior director of the lo-
cal distribution center. “Redesign-
ing our warehouse management sys-
tem and utilizing available space in 
our buildings will allow us to con-
tinue that growth. Our building was 
lucky enough to be one of the first to 
launch.”

About 380,000 square feet of the 
600,000-square-foot building will be 

converted for the expanded fulfill-
ment process.

The center covers a roughly 250-
mile radius through North Jackson in 
Ohio, Pennsylvania, New York, Michi-
gan and West Virginia. It will contin-
ue to service 35 Macy’s stores, along 
with home-delivery services to furni-
ture and bedding customers, Hill said.

Macy’s plans to fill more than 400 
core positions this year at the center 
where 75 were employed before the 
renovation. Wages start at $16 to $20 
per hour depending on the role and 
skillset. The company also will hire 
for seasonal jobs.

A big factor in choosing the North 
Jackson location for the expansion 
was workforce.

“Knowing this facility has always 
produced well and the workforce in 
this area is something special made 
the decision a little easier,” Hill said. 
“The people in the Mahoning Valley 
are some of the hardest-working peo-
ple we have in our network. The team 
we had and the team we’re building 
just reinforce that.”

Macy’s

Jayson Hill

Aspasia Lyras-Bernacki and Richard Bernacki
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Reach Valley 
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For more than 50 years, Hitch-Hik-
er Manufacturing was a premier food 
concessions trailer manufacturer. Then 
COVID-19 ground the amusement in-
dustry to a screeching halt, causing its 
co-owners to go in another direction.

What developed would become Per-
sonal Protected. Co-owned by Holly and 
Jeff Swartz, the company in New Middle-
town makes mobile four-sink hand-wash-
ing stations.

The first sketch for a station was 
drawn on a sticky note. Within three days, 
they had a prototype.

The husband-and-wife team decided 
to keep building the stations, which are 
equipped with stainless steel sinks and 
soap and paper towel dispensers. They 
even can be wrapped with customized 
graphics.

“It’s amazing. It’s simple. It’s hand-
washing. It’s the gold standard,” Holly 
said. 

Before long, the company connected 
with Youngstown State University, and 

the stations took off. Now, Personal Pro-
tected’s hand-washing stations can be 
found in public spaces in Youngstown, at 
schools across Mahoning County and at 
John F. Kennedy High School in Warren. 
Stations have been shipped to customers 
in California, and recently an order was 
exported to Germany, Jeff said. 

While the couple are back to produc-
ing concession trailers as well, Holly said 
they would not have survived the pan-
demic without the hand-washing sta-
tions. She’s also thrilled the product is 
helping people live healthier.

“We feel like this really could make a 
difference,” she said. 

Jeff said he wants to see the hand-wash-
ing stations anywhere they can provide 
easy, accessible handwashing. 

“In the future, we want to see these at 
any place that they can benefit large pub-
lic gatherings, whether it’s in the path at 
an airport terminal, sporting events, con-
vention centers or schools and higher ed-
ucation,” he said. 

Except for the wooden floors, 
you might never know Sen-
Source’s office on Oakwood 

Avenue in Austintown is a former 
roller rink.

“Only in Youngstown could you 
be in a roller skate rink and run a 
tech company,” Andy Clutter, Sen-
Source’s marketing director, said.

Operating out of the building 
that once was a roller rink on the 
east end of Austintown, the compa-
ny now employs 22 people. It began 
in 2002 with co-founders Joe Vara-
calli and Kevin Stefko, and it has 
grown into one of the larger peo-
ple-counting companies in the U.S.

SenSource uses sensors, typi-
cally above doors, to count people 
coming in and out of stores, librar-
ies, museums, amusement parks, 
casinos and universities. The com-
pany boasts 97 percent accuracy. 

While SenSource 
doesn’t manufacture 
the sensors, the compa-
ny programs them and 
writes the software that 
provides its customers 
with comprehensive 
data about traffic flow. 

The data is in de-
mand in retail, where 
knowing how many 
customers are in a store 
and when can help man-
agement determine how 
to schedule employees, 
determine store hours and enhance 
customer experience, said Clutter 
and SenSource General Manager 
Dan Aluise. 

At libraries and museums, 
counting patrons is necessary to se-
cure funding. It also can determine 
the popularity of a certain exhibit, 

service or attraction. 
When the COVID-19 pandemic 

hit, SenSource was forced to lay off 
some staff briefly. But then, the team 
realized there was a need to manage 
occupancy at essential businesses 
like grocery stores and pharmacies.

The SafeSpace real-time occu-
pancy counter went from idea to in-

stallation in a store in about five 
weeks and allowed SenSource to 
bring back all the employees that 
had been laid off within a month or 
two, Clutter said. 

“We took what we do well and 
we altered it to fit the times, to fit the 
need of what COVID was doing to 
the marketplace,” Clutter said. 

Transglobal Inc.

A company that manufac-
tures a variety of products 
for the transportation in-

dustry, including composite and 
wooden roll-up doors for delivery 
vehicles, is investing up to $7.5 mil-
lion in Warren Township to build 
and equip a new factory.

Transglobal, one of the leading 
roll-up door makers in the U.S., 
already has contracts with Rivian 
and General Motors to produce 
the doors for the automakers’ elec-
tric delivery trucks.

The company, formed in 
2003 and headquartered in War-
ren Township, is constructing a 
45,000-square-foot building, near-
ly all of which will be used for 
manufacturing and storage. Pro-
duction was expected to launch at 
the end of October.

The contract with 
electric-vehicle man-
ufacturer Rivian is for 
five years and for up to 
100,000 doors that will 
be part of Amazon’s 
new fleet of delivery 
trucks.

“Rivian came to 
Transglobal because 
they didn’t have a man-
ufacturer for what they 
wanted,” a Transglob-
al spokeswoman said. 
“They wanted a very 
specific door that was not being 
made, so we had to design it for 
them.”

Rivian wanted a door with no 
through fasteners to match the 
modern look of the vehicle, and it 
had to be insulated for refrigerat-

ed deliveries.
Transglobal also has a con-

tract with General Motors to pro-
duce doors for its delivery truck. 
GM, according to the spokeswom-
an, wants a more general-purpose 
door.

The company already has 

eight people working in a tem-
porary production facility in the 
township until the new building 
is ready. It plans to hire at least 14 
more in the near future.

The company’s lineup of cus-
tomers already includes UPS, Fed 
Ex and Walmart.

SenSource

Personal Protected

Jeff and Holly Swartz

From left, Jessica Lipply, marking coordinator; Dan Aluise, general man-
ager; Andy Clutter, marketing director; and Randi Searfoss, accounting .
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future development of this Valley,” 
Moliterno said.

“We can save each other and 
other organizations time because 
among the four of us, there is a 
relationship with every other or-
ganization. If we become aware 
of a (road) striping issue, we don’t 
have to bother educational institu-
tions. If there is a workforce issue, 
we don’t have to bother the town-
ships,” Coviello said.

The group doesn’t have, nor 
does it want, any sort of deci-
sion-making authority. Nor does it 
want an official charter.

“Our one desire is to simply be 
helpful in areas that impact the en-
tire Valley,” Coviello said.

Also, operating in a vacuum is 
costly.

“If the Regional Chamber has 
a business that requires road work 
and Eastgate planners are working 
on a future road construction at 
the same location, if we operate in 
a vacuum, we’ll dig twice. That ac-
tually happened a lot in the past,” 
Coviello said.

The group’s origin can be traced 

back to conversations among 
the leaders of Eastgate, Regional 
Chamber and the port authority 
— which all share one office build-
ing in downtown Youngstown — 
and the realization it was import-
ant to become more organized.

“What we talked about is how 
can we work together on regional 
problems and who else do we in-
volve as we go through that pro-
cess ... none of us are in this by our-
selves. It takes a team, it takes a 
partnership for us to be able to tru-
ly move this community forward,” 
Moliterno said.

“I personally happen to think 
the more that we work together 
as a Valley — and that’s just not 
our organizations, but it goes to 
the municipalities, to the villages, 
to the townships, starts with the 
counties and moves down — the 
more we work with each other, the 
easier this whole thing is going to 
be,” Moliterno said.

THE GOALS
“What we are really talking 

about is a great spirit of collabora-
tion among the anchor partners in 
the region, open and honest com-
munication and information shar-
ing. So, sometimes there is an ur-
gent need to address an issue right 
away, or there are other times we 
are working on long-term or stra-
tegic projects as well,” said Mike 
Hripko, economic recovery coordi-
nator at Eastgate.

The centerpiece is economic 
development. That, however, could 
take many forms, from business re-
tention, expansion and attraction, 
to infrastructure, to finance — the 
bailiwicks of the four partners.

“It’s really the full gamut of 
things we might do to become 
more attractive to business and 
to provide resources to make sure 
our current business population 
is growing and thriving,” Hripko 
said.

The group can be the model 
for local communities and govern-
ments to follow, plus it shows busi-
nesses there is a spirit of coopera-
tion, not competition.

“To show the collaboration be-

tween all of us as economic devel-
opment agencies, I think is very 
important, not only with each oth-
er, but to show the community and 
to show community leaders that 
times are changing, that things are 
going in a different direction ... and 
we’re all collaborating to do what 
is best for our area, for our com-
munity,” said Miller of Valley Part-
ners. 

Also, it’s important for state and 
federal legislators and offices to 
recognize when a funding request 
is made “that the region is unit-
ed and shares a common vision,” 
Kinnick said.

So, exactly how is success mea-
sured?

“At the end of the rainbow, it 
will be jobs, it will be wealth, it 
will be per capita income, it will 
be employment,” Hripko said. “In 
the interim, it could be a study 
completed; it could be grant fund-
ing secured; it could be a propos-
al submitted; it could be legislator 
engagement. Those are the 3 yards 
and a cloud of dust on a way to a 
touchdown.”Top left, clockwise, Jim Kinnick, 

executive director, Eastgate Re-
gional Council of Governments; 
Teresa Miller, executive director, 
Valley Economic Development 
Partners; and John Moliterno, 
executive director, Western Re-
serve Port Authority

By RON SELAK JR.

The four anchor economic development organizations in the Val-
ley touch every community, every industry, every institution and ev-
ery other organization in the region, for that matter, 
so it’s only to be expected they unite to work toward 
a common goal — help in areas that impact the en-
tire Valley.

The Mahoning Valley Partnership meets regular-
ly to discuss strategic long-term initiatives, to prob-
lem-solve matters facing business development, indi-
vidual or otherwise, and to share ideas, thoughts and 
direction toward a common vision to revitalize and 
move the Valley forward.

For example, when word that Ultium Cells — the 
$2.3 billion electric-vehicle battery-cell plant in Lord-
stown — needed a turn lane for its main entrance on state Route 45 

reached the group at one of its informal meetings, it snapped into ac-
tion to make it happen.

Or when it was brought to them that Hallock Young Road — the 
connecting road between the Ohio Turnpike and state Route 45, a 

heavy commercial and industry sector — is in dire 
need of repair, the MVP worked with other partners to 
fast track a paving project there.

The core members are: Guy Coviello, president & 
CEO, Youngstown / Warren Regional Chamber; Tere-
sa Miller, executive director, Valley Economic Devel-
opment Partners; John Moliterno, executive director, 
Western Reserve Port Authority; and Jim Kinnick, ex-
ecutive director, Eastgate Regional Council of Govern-
ments.

It’s not an exclusive group; in fact, its demograph-
ic evolves, involving others from local foundations to 

elected officials to academia, “all of which we know play a role in the 

Collaboration

MVP 
develops
spirit of

unity
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We Think it’s only natural to cultivate meaningful relationships 
in the communities where we live and work. And at Dominion 

Energy, that means we do more than write checks. So 
while we’re very proud to invest more than $20 million 
in our communities annually, we’re even prouder of 
Dominion Energy’s employees for volunteering over 

130,000 hours of their time. From refurbishing homeless shelters 
to replenishing local food banks to cleaning up parks to helping 

soldiers and their families, we’re donating the most precious resource of 
all: our energy. Learn more by visiting dominionenergy.com/foundation.

dominionenergy.com

By RON SELAK JR.

Employers across Trumbull, Mahoning and Columbiana coun-
ties are looking for skilled employees ready to work. There are 
people out there ready to find work or shed a job and move into 
a career but who may not know how to go about it.

Enter Ohio To Work to make the connections.
It is an initiative of JobsOhio, the state’s private economic develop-

ment corporation, to help job-seeking Ohioans find career resources to 
help them find work or long-term careers with local employers.

Ohio To Work launched in September in the Valley; the effort is led 
by the Mahoning Valley Manufacturers Coalition (MVMC), which has 
several community partners: the Youngstown / Warren Regional Cham-
ber, the Youngstown-affiliate of the National Center for Urban Solutions 
(NCUS), Flying High, United Returning Citizens and area Ohio Means 
Jobs locations.

The focus is on three in-demand career categories: manufacturing, 
health care and information technology, with the goals of expanding 
career coaching and support services, career services and training pro-
grams to unemployed and at-risk workers.

As operations manager, MVMC will manage the project and engage 
manufacturing employers. The Regional Chamber will engage employ-
ers in the health care and IT industries and provide other support ser-
vices. Flying High, Ohio Means Jobs and NCUS and URC add a career 
coaching component. The latter two are also out on the ground in the 
community recruiting program participants.

Jessica Borza, executive director of MVMC, sees tremendous poten-
tial for the program, especially given the difficulty employers in the tar-
get categories are having finding employees.

“While we have been pretty creative in trying to get out and about in 
the community and have our grassroots outreach approach, we know 
there are still individuals that are sitting on the sidelines who could have 
connected to those in-demand jobs,” she said.

The initiative has an ad campaign that encourages people to go to the 
Ohio To Work website, where they’ll find descriptions of career coach-
ing organizations to self-identify the group that best suits them. A coach 
also would reach out to help the person make the choice.

Coaches also will know which employers are hiring, their needs and 
the training programs linked to the employment opportunities.

Reskilling, said Borza, would happen at education partners that include 
the local career and technical centers and Eastern Gateway Community 
College.

The program is tailored for a quick turnaround of one year or less. It will 
run through the end of 2022.

Sabrina Jones is vice president for the northeast region of NCUS. The 
organization’s core competencies are workforce development, education 
and health and wellness.

“We’re going out into the community, and most of the individuals that 
we serve are the ones who are negatively impacted by poverty ... we’re trying 
to bring them from poverty to socioeconomic sufficiency, and we do a lot of 
grassroots efforts,” Jones said.

For Ohio To Work, Jones said NCUS can help with outreach by spread-

ing the word of the program in local neighborhoods. The organization can 
help with upskilling or reskilling participants through credential, certifica-
tion and education programs and career coaching.

The Regional Chamber will concentrate on employer engagement and 
other support services. That includes marketing, direct outreach and secur-
ing business engagement.

Part of the reason why Ohio To Work is a good fit for the region is the 
abundance of jobs in the targeted sectors, mostly in health care and man-
ufacturing.

“We hear it every single day of the week, folks cannot find individuals to 
come to their facilities and work, and if they do find those individuals, they 
are not necessarily skilled at the appropriate level, so we are able to make 
some introductions to individual service providers that support job seek-
ers,” said Sarah Boyarko, the Regional Chamber’s chief operating officer.

a workforce

Wasilwa Mwonyonyi, career development coordinator, and  
Sabrina D. Jones, director / vice president of Academy for 
Urban Scholars Youngstown High School, National Center 
for Urban Solutions
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Do-Cut Your Master TORO Dealer has 
the full line of Dependable TORO Products

Do-Cut WARREN (Rte. 422) 330-369-2345
CANFIELD (Rte. 224) 330-953-3423

Mon-Thur 9-6; 
Fri-Sat 9-5

www.docut.com

Backed by Certifi ed 
TORO Master Service 

Technicians

toro.com

Powerful and rugged 
TORO SnowthrowersTORO

Reliable 
TORO Walk 
Behind Mowers

Easy to use TORO
hand-held equipment

Time saving 
TORO Zero 
Turn Riders

FINANCING AVAILABLE*
See your Do-Cut Pro for details0%

By RON SELAK JR.

Warehousing, distribution and 
fulfillment, electric and autono-
mous vehicles, transportation and 
logistics and connected mobili-
ty, when brought together, offer a 
golden opportunity for growth and 
future prosperity for the Valley.

That’s the belief held by sever-
al local economic development of-
ficials and by industry leaders, and 
it’s why the Mahoning Valley Logis-
tics Council is being formed — to 
take advantage of the moment.

The vision is to compile rep-
resentatives from various indus-
tries — logistics companies to 
electric-vehicle manufacturers to 
governments to transportation pro-
viders to utility companies — to 
plan for the future needs of each 
and to work in concert to propel the 
local economy forward.

It’s hoped the council will con-
vene early next year, if not sooner.

“We have an incredible num-
ber of logistics companies here, 
and we see the potential for a lot 
more, so what is it that they are 
going to need in 2030 to make 
sure they are still here in 2030 
and to make sure those that ar-
en’t here want to come here,” said 
Guy Coviello, president & CEO of 
the Youngstown / Warren Regional 
Chamber.

The group also will look at work-
force development as jobs change 
in the industries and infrastructure.

“So to advance and attract those 
types of companies to our area, it’s 
important we bring the infrastruc-

ture up to speed, 
whether it’s on / off 
ramps, whether it’s 
a truck transfer yard 
or bringing high-
er speeds of broad-
band to the area, but 
we need to have a 
better understand-

ing,” Jim Kinnick, executive direc-
tor of the Eastgate Regional Council 
of Governments, said. “The logistics 
council, by bringing those indus-
tries in a room together and meet-
ing with some kind of frequency 
will help us understand better what 
those types of companies are look-
ing for.”

The council also could foster 
better front-end communication 
and collaboration between govern-
ment and utility providers, what 
Coviello calls a dig-once philoso-
phy.

“So if the city knows they are 
going to pave a road in 2023, and 
in the meantime, one utility, say fi-
ber, says we plan on putting fiber in 
in 2024 and the water provider will 
put in new waterlines in 2025, well, 

let’s not dig the road up every year 
for three years. Let’s compare notes, 
and let’s figure out what is the right 
way to dig it up once and get it all 
done,” Coviello said.

A solid base already exists.
Geographically, the Valley is 

about an hour from Cleveland and 
Pittsburgh and about six hours 
from Chicago and New York City. 
There’s also large distribution, ship-
ping and warehouse presences in 
North Jackson and in Lordstown, 
which also is seeing development in 
the electric-vehicle industry.

The area is connected east and 
west, north and south to those huge 
population centers by a network 
of highways, including the Ohio 
Turnpike that runs right smack dab 
through the region.

2017 

Lordstown West, exit 215 - 580,000 
Lordstown East, exit 216 - 420,000

2018

Lordstown West, exit 215 - 539,000
Lordstown East, exit 216 - 392,000

2019

Lordstown West, exit 215 - 475,000
Lordstown East, exit 216 - 289,000

Scott Fleming, co-president of 
Aim Transportation Solutions

On the move

Scott Fleming, co-pres-
ident of Trumbull Coun-
ty-based Aim Transportation 
Solutions, said he believes the 
timing now is perfect for this 
type of council.

“It’s what you see with 
what is going on in the Val-
ley. You see the chamber and 
see the communities and gov-
ernments working together, 
bringing in more business-
es, more things for the Valley, 
more opportunities,” Fleming 
said. “And you take a look at 
the corridor in general, from 
where we are between Pitts-
burgh, New York, Chicago, 
Cleveland, Akron — we’re in 
a good spot.”

“And then on the other 
side, you have to look at the 
technology today, how fast it 
is moving and how you can 
implement it. The other side 
of that we can take hold of be-
ing that we have new stake-
holders, larger stakehold-
ers and an opportunity with 
the logistics area we have as 
a hub. It’s a good spot and it 
makes sense,” Fleming said.

Logistics
key to

Valley’s
future

Jim Kinnick

The Ohio Turnpike is a major spoke in the transportation infrastructure 
network that crisscrosses the Valley and is seen by those in economic 
development circles and those in the logistics, warehousing and distri-
bution industries as a tool that can help them seize an opportunity to 
grow industries in the region.
Each year, hundreds of thousands of vehicles enter and exit the toll 
road at two interchanges in Lordstown, one of the areas primed for fu-
ture development.

SOURCE: Ohio Turnpike and Infrastructure Commission

Traffic totals

2020

Lordstown West, exit 215 - 427,000 
Lordstown East, exit 216 - 268,000

2021 through July

Lordstown West, exit 215 - 307,207
Lordstown East, exit 216 - 226,934
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By RON SELAK JR.

Same direction. Different lanes. 
The sentiment pretty much 

sums up the relationship between 
philanthropy and business in the 
Valley: both sides working toward 
economic prosperity and a higher 
quality of life for its residents, but, 
by and large, doing it independent 
of one another.

“I think that businesses and 

philanthropy have been siloed, 
and it’s important for business and 
philanthropy to break down those 
silos and start working together, and 
one of the areas we need to come to-
gether around is economic develop-
ment,” said Guy Coviello, president 
& CEO, of the Youngstown / Warren 
Regional Chamber.

“We’re in the business of creat-
ing jobs. Philanthropy is in the busi-
ness of helping the underserved. 

You can’t help the underserved if 
you don’t create jobs, and our job 
creation is limited if we don’t in-
clude the underserved and provide 
them with opportunities,” Coviello 
said. “The two need to come togeth-
er even more than just this partner-
ship, but this partnership is a good 
start.”

Coviello is referring to a new-
ly formed alliance between the 
Regional Chamber and The 
Youngstown Foundation, which has 
supported Valley charitable, educa-
tional and scientific endeavors for 
more than 100 years.

The organizations have come 
together to present the Lunch & 
Learn series — speaker-based pro-
gramming to stimulate thought and 
community discussion on some of 
the most important topics for the 

region.
Lunch & Learn launched in Au-

gust with a panel discussion on the 
role arts and culture institutions 
play in and the direct impact they 
have on the local and state econo-
mies. September’s talk was on fund-
ing from the American Rescue Plan 
and ways it can be spent on trans-
formative Valley-wide projects.

November’s topic is nonprofit 
recognition and the responsibilities 
as a business.

“We’re going to take a really 
close look at other regions that are 
more successful than us econom-
ically and look at the differences, 
and I think one of the differences 
you see is economic development is 
a regional responsibility and not an 
organizational responsibility,” Covi-
ello said. “There is not just one orga-

“More needs to be 
done to build capacity, 
meaning resources and 
the workforce in order 
to be able to better lift 
these organizations so 
they can help and locate 
all of the folks who are 
in need.”

— Lynnette Forde, president,           

The Youngstown Foundation

nization in those communities 
spearheading economic devel-
opment, it’s a group effort, and 
that group effort is typically a 
three ‘P’ partnership — public, 
private and philanthropic.”

Lynnette Forde, foundation 
president, said the decision 
to partner with the Regional 
Chamber came from a meeting 
with Coviello this year on their 
visions for their respective or-
ganizations.

Those visions overlapped, 
Forde said, including their 
shared desire for more nonprof-
it groups and underrepresented 
minority business owners to 
take advantage of the business 
and professional services of-
fered by the Regional Chamber.

She agrees philanthropy 
and nonprofits need a seat at 
the table, to work together “with 
a vision to move the communi-
ty forward, to have healthy out-
comes, children who learn and 
eradicate poverty with a bold-
ness and strategic perspective 
that helps a community thrive.”

Nonprofit groups in the Val-
ley are “strong, but hidden,” 
Forde said.

“So much so, only the peo-
ple who know about them know 
about them. Only the people 
who have been helped by them, 
have been helped by them. So 
what you have is a whole bunch 
of folks living in isolation need-
ing help, but they don’t know 
where to go, they don’t know a 

number to call and they don’t 
always raise their hand,” Forde 
said. “More needs to be done 
to build capacity, meaning re-
sources and the workforce in 
order to be able to better lift 
these organizations so they can 
help and locate all of the folks 
who are in need.”

FOR                 YOUR
REAL ESTATE NEEDSALLALLALL

• We’ve sold over 600 homes

• Residential Relocation Specialists, RRS

• Certified Construction Specialists, CCS

• Howard Hanna Award of Excellence

• Experienced in Commercial, 
Residential, Land/Farms

MULTI-
MILLION 
DOLLAR 
AGENTS

Sandi Bates
330.559.6777

Michelle Duke
330.531.1170

Dissolving the divide
Business +

Philanthropy
= Growth

The Lunch & Learn series present-
ed jointly by the Youngstown / 
Warren Regional Chamber and 
The Youngstown Foundation is 
open for the public to attend. 
The cost is $10 per person, and 
registration is available at www.       
regionalchamber.com.

The next one is Nov. 16 at the 
Mahoning Valley Campus of Care 
in Austintown.
For more information, contact 
Kim Calvert, the Regional Cham-
ber’s vice president of marketing 
and member services, at kim@ 
regionalchamber.com or 330-
744-2131, Ext. 1235. 

“I think that business 
and philanthropy have 

been siloed, and it’s 
important for business 
and philanthropy to 
break down those 

silos and start working 
together ...”
— Guy Coviello, president & CEO, 

Youngstown / Warren Regional 

Chamber
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Brodell Medical, Inc Welcomes:

Please call our office for any eye care and skin care needs.

330-393-4000
2660 E. Market St., Warren, OH 44483

Lindsey Brodell Dolohanty, M.D.  
Dermatologist

Christopher D’Apolito, O.D. 
Optometrist

Dr Dolohanty joined Dr Kyle Wagamon and Wendy Demetrios diagnosing and treating skin, nail and hair disorders. 
Dr Chris D’Apolito joined eye care specialists Dr Robert Helwig, Dr. William Helwig, and Dr Frank D’Apolito.

Dr Chris provides comprehensive eye exams and is a contact lens specialist.

LOTUS ART CENTER
www .lotusartwarren .com
Warren

MACY’S - EASTWOOD MALL
www .macys .com
Niles

MACY’S - SOUTHERN PARK MALL
www .macys .com
Boardman

MARIEL KIM, LLC
www .marielkimxo .com
Warren

PNR POWERSPORTS
www .pnrpowersports .com
Hubbard

REYERS SHOE STORE
www .reyers .com
Niles

RIVIERA CREEK HOLDINGS, LLC
www .rivieracreek .com
Youngstown

SAUNDERS & SONS TOPSOIL
Poland

SIGNATURE ACCESSORIES BY TASHA / 
PAPARAZZI ACCESSORIES
www .shop-signature .com
Youngstown

TORI’S CUSTOM TREASURES, LLC
Youngstown

WALMART SUPERCENTER #2197
www .walmart .com
Cortland

Service

ALLEGIANT HEALTHCARE
Boardman

AMERICAN ATLANTIC, LLC
www .american-atlantic .com
Girard

BIG BENZ TOWING & REPAIR
Warren

BORTON AUTOMOTIVE DETAILING, LTD .
Boardman

BRANDON BERGANA INSURANCE AGENCY
www .bbergana .com
Niles

BROWNFIELD RESTORATION GROUP, LLC
www .brgroupllc .com
Akron

CAMPUS LOFTS, LLC
www .ysucampuslofts .com
Youngstown

DUB CITY BEAUTY
www .facebook .com/Dubcitybeauty
Warren

EXPRESS EMPLOYMENT PROFESSIONALS
www .expresspros .com/youngstownoh/
Boardman

FARRIS MARKETING
www .farrismarketing .com
Youngstown

HOVIS IMAGE WEAR, LLC
www .hovisimagewear .com
Cortland

INDOFF
www .indoff .com
Hubbard

J & N DETAILING
www .jndetailingllc .com
Girard

JUST LIKE NEW AUTO COLLISION REPAIR & 
CLASSIC CAR RESTORATIONS
www .justlikenewforyou .com
Salem

KELLY WARREN & ASSOCIATES - WARREN
www .kellysoldit .com
Warren

KING COLLISION, LLC - HUBBARD
www .kingcollision .net

OHIO WOOD BURNER LTD .
www .ohiowoodburner .com
Cortland

REAL LIVING MINISTRIES
www .getrealliving .com
Boardman

ROCKBROOK BUSINESS SERVICES
www .rockbrook3 .com
Youngstown

SPORTS CLIPS
www .sportclips .com
Canfield

STATE FARM INSURANCE / NICK RUSSELL
Boardman

Tech

45 PRESS
www .45press .com
Canfield

DCNS, LLC
www .dcnsllc .net
Cortland

GREENBOARD IT
www .greenboardit .com
Warren

Construction

BAKER PAINTING & COATINGS
Boardman

COLECRETE, LLC
New Springfield

FRONTLINE LAWN CARE & LANDSCAPING
www .frontlinelawncare .com
Youngstown

GAULT HEATING, INC .
www .gaultheating .com
Hubbard

HIZNAY HOMES
Poland

MH&E EXCAVATING & PROPERTY 
MANAGEMENT
North Lima

NEW HARVEST CONSTRUCTION
www .newharvestconstruction .net
Youngstown

SCI ROOFING SERVICES, LLC
www.sciroofingservices.com
Lisbon

SIPP & TEPE ARCHITECTS, LLC
North Lima

SLEEK 2 PRESSURE WASHING & 
PAINTING, LLC
www .sleek2pressurewashingpaint .com
Youngstown

SUNBELT RENTALS
www .sunbeltrentals .com
Cortland

TOTAL FIRE PROTECTION, LLC
www.totalfirepro.com
Mineral Ridge

Distribution

4PL SOLUTIONS, LLC
www .4plsolutions .com
McDonald

MACY’S DISTRIBUTION CENTER
www .macys .com
North Jackson

SANTISI WHOLESALE FOODS
Youngstown

Education

ACADEMY FOR URBAN SCHOLARS 
YOUNGSTOWN
https://ausohio .com
Youngstown

BROOKFIELD LOCAL SCHOOL DISTRICT
www.brookfield.k12.oh.us
Brookfield

CEU ACADEMY
www .collinslearning .com
Poland

COLLINS LEARNING
www .collinslearning .com
Poland

INTERNATIONAL CULTURAL EXCHANGE 
SERVICES (ICES)
www .icesusa .org
Warren

NCUS TECH
http://ncusolutions .com
Youngstown

THE MAHONING COUNTY HIGH SCHOOL
Youngstown

THORNTON & THORNTON EDUCATION-
AL SERVICES
www .thorntoneducationservices .org
Youngstown

Entertainment / 
Recreation

BOOKINGS 360
http://bookings360 .com
Lisbon

CANTON AIR SPORTS
www .canton-airsports .com
Alliance

MEDICI MUSEUM OF ART
www .medicimuseum .art
Warren

Finance

EDWARD JONES INVESTMENTS
www .edwardjones .com/lori-ferreri
Canfield

SMALL BUSINESS MANAGEMENT, INC .
www .sbminc-tax .com
Vienna

THE BABBARO GROUP, LLC
www .thebabbarogroup .com
Boardman

WAYNE SAVINGS COMMUNITY BANK 
WASHINGTONVILLE
www .waynesavings .com

Healthcare

ADDISON HEALTHCARE CENTER
www .communicarehealth .com
Masury

AUSTINTOWN HEALTHCARE CENTER
www .communicarehealth .com
Youngstown

CANFIELD HEALTHCARE CENTER
www .communicarehealth .com
Youngstown

CSL PLASMA - WARREN
www .cslplasma .com
Warren

CSL PLASMA - YOUNGSTOWN
www .cslplasma .com
Youngstown

MY HOUSE CALL
www .myhousecall .net
Pittsburgh

NEXT LEVEL FITNESS ACADEMY
www.nextlevelfitacademy.com
Howland

SAPPHIRE ESSENTIALS OF POLAND
Poland

VANTAGE AGING
www .vantageaging .org
Akron

VICTOR M . DUTKO, JR ., DDS
Youngstown

WARREN DERMATOLOGY & MOHS 
SURGERY
www .warren-derm .com
Warren

Manufacturing

B & B COMPOSITES
www .bandbcomposites .com
Girard

BOSTON GROUP
www .boston-group .com
Youngstown

GLASS ARMOR SOLUTIONS, LLC
www .glassarmorsolutions .com
Canfield

THOMAS STEEL STRIP CORPORATION
www .tatasteelamericas .com
Warren

Organization

WARREN GRIDIRON CLUB, INC .
http://wghfootball .com
Warren

Restaurants / Catering / 
Event Centers

BEAUTIFUL WHIRL’D
www .beautifulwhirld .com
Warren

BIKER BREWHOUSE, LLC
www .bikerbrewhouse .net
Austintown

CHARLY’S FAMILY RESTAURANT
Youngstown

CHOOLAAH INDIAN BBQ
www .choolaah .com
Poland

HONEYBAKED HAM COMPANY
www .honeybaked .com/stores/2535
Boardman

KITCHEN-ABZ, LLC
www .kitchenabz .com
Youngstown

PROVENCE MILLS EVENT CENTER
www .provencemills .com
Girard

ROYALE RENEE’S EVENT CENTER
Boardman

SWEET MELISSA’S GOOD EATS
www .sweetmelissasgoodeats .com
Boardman

THE CAKE CABIN
Austintown

WEST 34 RESTAURANT
www .westthirtyfour .com
Youngstown

Retail

ALLEN’S PHARMASERV, INC .
www .allensrx .com
Youngstown

ARCHITECTURAL CERAMIC PRODUCTS, 
LLC
www .summitville .com
Boardman

BOSCOV’S DEPARTMENT STORE, LLC
www .boscovs .com
Niles

BYRIDER
www .byrider .com
Boardman

CORE HEALTH AND FITNESS
www .corehandf .com
Boardman

DEAN NATURAL VENDING
www .deannaturalvending .com
Hermitage, Pa .

JOHN KUFLEITNER’S GALLERIA OF 
VINTAGE, CLASSIC & PRISTINE CARS
www.kufleitnercdjr.com
Salem

KUFLEITNER CHRYSLER DODGE JEEP RAM 
OF BOARDMAN
www.kufleitnercdjr.com
Boardman

KUFLEITNER CHRYSLER DODGE JEEP RAM 
TRUCKS OF COLUMBIANA
www.kufleitnercdjr.com
Columbiana

New member directory (July-Sept . 8)

Celebrating in the Region
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Chrysler•Dodge•Jeep•Ram of Cortland

Routes 5 & 46 at the “Y”
Tradition... Over 60 Years and 4 Generations

330.637.1055
See Our Entire Inventory Online!

www.greenwoodcortland.com

“Start with Trust”

Dominic Mararri 
Specializing in Medicare & Life Insurance

2925 Youngstown Rd SE
 Warren, OH 44484

Call 330-989-0152 or Email: Support@SeniorCareInsurance.org

SENIOR CARE INSURANCE
SPECIALIZING IN MEDICARE & LIFE INSURANCE

Tired of the MEDICARE maze?
Confused about LIFE 
INSURANCE options?

We can help!
We Compare all Major Medicare 

Healthcare Plans with You!

Amina’s Alternatives For Girls
Aug 2, Youngstown
facebook.com

Doughboy’s
June 22, Warren
facebook.com/doughboys    
pizzaandgyros

Above Average Boutique
June 25, Warren
facebook.com/aboveaverage-
warren

Lavish Beauties Aesthetics
June 30, Boardman
lavishbeautiesaesthetics.com

DJ’s Famous Hot Dogs
July 6, Campbell
facebook.com/DJsFamous 
HotDogs

Mama D’s Pizzeria
July 12, Liberty
pizzamore.net

Dar’s Dirty Dogs
July 13, Youngstown
facebook.com/darsdirtydogs

Memories Forever Thrift Store
July 29, Austintown

Satish Mahna MD
July 29, Mineral Ridge
mahnamd.com

Early Bird Learning Center
Aug 5, Boardman
earlybirdlearningcenter.com

Taylor Made Dental
Aug 6, Boardman
taylormadedentalohio.com

Napa Grocery
Aug 10, Canfield
ilovenapagrocery.com

CSL Plasma
Aug 10, Youngstown
cslplasma.com

Choolaah Indian BBQ
Aug 16, Boardman
facebook.com/Choolaah-
Boardman

Phoenix Physical Therapy
Aug 17, Champion
phoenixphysicaltherapy.com

Kelly Warren & Associates
Aug 19, Howland
KellySOLDit.com

Byrider
Aug 20, 
Boardman
facebook.com/ 
ByriderBoardman

Royale Renee’s Event Center
Aug 22, Boardman
reneesroyalties.wixsite.com/
royalerenees

Borton Automotive Detailing
Aug 24, Boardman
facebook.com/BortonAuto-
motiveDetailingLTD

Tori’s Custom Treasures
Aug 27, Youngstown
linkfly.to/TorisCustom          
Treasures

Celebrating in the Region

Ribbon cuttings

St. Vincent de Paul
July 22, Warren
svdptrumbull.org

Safety Training Group USA
May 5, Akron
safetytraininggroupusa.com

Niles Preparatory Academy
July 9, Niles
nilesprepacademy.org

Achieve Beyond Your Goals Career Employment, Inc.
June 28, Youngstown
facebook.com/groups/853554005263221

The Cake Cabin
Aug 6, Austintown
facebook.com/TJsCakeCabin

Youngstown Harley-Davidson
July 10, Youngstown
youngstownharleydavidson.com
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To be included in the list of 
upcoming events, contact Kim 
Calvert, vice president, market-
ing & member services for the 
Youngstown / Warren Regional 
Chamber, at 330-744-2131, Ext . 
1235, or kim@regionalchamber .
com .

Register for chamber events at 
regionalchamber .com or con-
tact Samantha Ensminger, events 
coordinator, at samantha@region-
alchamber .com or 330 .744 .2131, 
ext . 1215 .

CHAMBER EVENTS

ECONOMIC FORECAST
Nov . 4, 7:30 to 9 a .m .
Place: Mr . Anthony’s, Boardman
Cost: $40 / chamber member, $50 / 
prospective member

LUNCH & LEARN: 
NONPROFIT RECOGNITION & 
RESPONSIBILITIES AS A BUSINESS
Nov . 16, 11:30 a .m . to 1 p .m . 
Place: TBD 
Cost: $10 per person 

GOOD MORNING, BOARDMAN!
Nov . 12, 7:30 to 9 a .m .
Place: TBD 
Cost: $25 / chamber member, $35 / 
prospective member

CHAMBER CHEERS! NEW 
MEMBER MIXER
Nov . 18, 5 to 7 p .m .
Place: Fellows Riverside Gardens, 
Youngstown
Cost: $15 chamber member / pro-
spective member

SALUTE TO ELECTED OFFICIALS
Nov . 22, 5:30 to 7:30 p .m . 
Place: The Grand Resort, Warren 
Cost: $25 / chamber member, $35 / 
prospective member, $10 / elected 
official

FAMILY-OWNED BUSINESS SERIES
Dec . 9, 4 to 6 p .m . 
Place: TBD 
Cost: $15 

FOR A GOOD CAUSE

KOOL BOIZ FOUNDATION’S 5TH 
ANNUAL HOLIDAY PARTY WITH 
A PURPOSE
Dec . 18, 7 to 11 p .m . 
This annual celebration and fund-
raiser raises money for Kool Boiz’s 
Promising Men Mentoring Program, 
College Scholarship Fund and 
Empowerment Conferences . Enjoy 
dinner, open bar, live music, raffles 
and door prizes . 
Place: The YSU DeBartolo Stadium 
Club, 577 5th Ave ., Youngstown
Cost: $75 per person 
Contact: koolboizfoundation .org or 
Bruce Rushton at 614-404-2396 for 
sponsorship opportunities 

JEWISH COMMUNITY   
CENTER

All events held at Jewish 
Community Center, 505 Gypsy 
Lane, Youngstown

2021 JCC FALL 
PICKLEBALL 
SHOOTOUT
Nov . 13, 9 a .m . 
Compete with 
any doubles 
combination 
with skill levels 
of 3 .0, 3 .5 and 
4 .0+ . Early 
registration is 
suggested due to 
limited entries . 
Tournament is 
indoors . Register by Nov . 5 .
Cost: $30 / member, $40 / 
non-member 
More info: jccyoungstown .org

WINTER CAMPUS OPENING
Nov . 26 through Jan . 2, 4 - 8 
p .m . Thursday and Friday; noon 
to 8 p .m . Saturday and Sunday; 
winter break hours are noon to 
8 p .m . Dec . 27-31 .
Free outdoor skating on the syn-
thetic rink . Skates available to rent . 

Skating lessons and termite hockey 
are also available . 
More info: jccyoungstown .org/win-
tercampus

COOKIES N’ CANVAS
For ages 3 to 14
Dec . 12, 1 p .m . for ages 9-14 and 3 
p .m . for ages 3-8
A family-friendly spin on the pop-
ular Sip N’ Paint . Sip on hot cocoa 
and munch on cookies with friends 
and family as we paint a wintry 
landscape . Children must be 
accompanied by an adult . 
Cost: $15 / member, $20 / non 
member 
More info: jccyoungstown .org 
 
 

MILL CREEK 
METROPARKS

Visit millcreekmetroparks .org 
for more information . 

OLDE FASHIONED 
CHRISTMAS AT THE MILL
Nov . 27-28, 11 a .m . to 5 p .m . 
Enjoy fire-roasted chestnuts, 
artisans demonstrating crafts, 

unique hand-
crafted gifts for 
sale and festive 
entertainment 
to lift your spir-
its . Be sure to 
bring a new 
hat, scarf or 
pair of mittens 
to decorate a 
“Giving Tree .” 
Donated items 
will warm up 
children in 

need this winter . 
Place: Lanterman’s Mill 

WINTER CELEBRATION
Dec . 4 to Jan . 7, 10 a .m . to 5 p .m . 
Join us at the Davis Center to expe-
rience the magic of the season with 
our annual holiday tree walk and 
seasonal flowers. Visit our Shop in 
the Gardens to find that perfect gift 
and enjoy a meal or refreshments 
available for purchase in Kravitz’s 
Garden Cafe . 
Place: Fellows Riverside Gardens 

WINTER NIGHTS
Dec . 4, 11 and 18, 5 to 7 p .m . 
Saturdays in December, the 
Gardens are open late, until 7 p .m . 
Experience the outdoor light dis-
play. Plus, find that perfect gift at 
the Shop in the Gardens and savor 
refreshments available for purchase 
in Kravitz’s Garden Cafe . 
Place: Fellows Riverside Gardens 

BREAKFAST WITH SANTA
Dec . 11, 9 to 10:30 a .m . and 11:30 
a .m . to 1 p .m . 
Celebrate the season with Santa as 
you enjoy a delicious kid-friendly 
breakfast by Inspired Catering by 
Kravitz . Space is limited . All chil-
dren must be accompanied by a 
registered adult . All participants, 
including children younger than 2, 
must be pre-registered . 
Place: Fellows Riverside Gardens 
Cost: $29 / adult, $16 / ages 12 and 
older, $10 .50 / ages 2-11, under 2 
is free 
Make reservations: Fellows 
Riverside Gardens, 330-740-7116 

YOUNGSTOWN                
PLAYHOUSE

All plays held at The Youngstown 
Playhouse, 600 Playhouse Lane, 
Youngstown 
For more information, go to 
youngstownplayhouse .org or call 
330-788-8739 

Events in the Region

2: Barry Zekelman, CEO of Zekelman Industries, the largest in-
dependent steel tube manufacturer in North America, left, with 
Jon P. Arnold, CEO and co-founder of the investment firm J. Ar-
nold Wealth Management Co. in Canfield, participated in a fire-
side chat on several issues at the event. Part of Zekelman Industries 
are Wheatland Tube in Howland and a branch of Farrell, Pa.-based 
Sharon Tube in Niles.

Speakers at the event included (3) Marty Loney, president, West-
ern Reserve Building Trades; (4) Ward Campbell, president of the 
Canfield Fair board; (5) Ted Schmidt, regional president, PNC Fi-
nancial Services Group.

Salute to Business

The Youngstown / Warren Regional  Chamber at its annual Salute to Business break-
fast on Sept. 2 recognized several people in the business community. The award 
recipients were, from left, Dean Harris, executive director, Western Reserve Tran-
sit Authority, Business Advocate of the Year; Jim Burgham, business manager, Inter-
national Brotherhood of Electrical Workers Local 64, Salute to Labor Achievement; 
Fred Moran, owner / partner, Window World, Small Business Professional of the 
Year; Jeff and Holly Swartz, owners, Personal Protected, Entrepreneurs of the Year; 
and Dr. Ronald Dwinnells, chief executive officer, ONE Health Ohio, Nonprofit Pro-
fessional of the Year.

Doug Phillips, head 
football coach at 
Youngstown State 
University, speaks 
at the Youngstown 
/ Warren Regional 
Chamber’s annual 
Salute to Business 
breakfast.

Photos:

2

3

4

5
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Warren’s Only
Locally Owned Pharmacy

Happy To Serve The 
Community For 
Over 50 Years

1732 Youngstown Rd. SE
Warren, OH 44484

330-369-4567
franklinpharmacyandhealthcare.com

THE GONE AWAY PLACE
Nov . 12 and 13, 7:30 p .m .; Nov . 14, 2:30 p .m . 
Based upon the book by award-winning novelist and YSU pro-
fessor Christopher Barzak, The Gone Away Place will return 
to the main stage under the direction of James Canacci fol-
lowing its postponement due to COVID-19 . Yearbook editor 
Ellie survives a slew of tornadoes that rage through her home-
town, devastating her Ohio high school and killing dozens of 
people in her community . She is haunted by the 
ghosts of her best friends and by the living, too: 
all those left behind must cope with the “gone 
away” pieces in their lives . 
Cost: Adults, $14 / ticket; seniors / students / mil-
itary, $14 / ticket; children under 12, $10 / ticket 

MARJORIE PRIME
Nov . 19, 20, 26 and 27, 7:30 p .m .; Nov . 21 and 
28, 2:30 p .m . 
It’s the age of artificial intelligence, and 85-year-
old Marjorie — a jumble of disparate, fading 
memories — has a handsome new compan-
ion who’s programmed to feed the story of her 
life back to her . What would we remember, 
and what would we forget, if given the chance? 
Directed by Susi Thompson . 
Cost: Adults, $18 / ticket; seniors / students / 
military, $15 / ticket; group (10 or more), $10 / 
ticket 

ELF: THE MUSICAL 
Dec . 3, 4, 10 and 11, 7:30 p .m .; Dec . 5 and 12, 
2:30 p .m . 

Based on the 2003 movie starring Will Ferrell, Elf is a 
modern holiday classic guaranteed to make everyone 
embrace their inner elf . After all, “the best way to spread 
Christmas cheer is singing loud for all to hear .” Directed 
by Nathan Beagle . Cost: Adults, $18 / ticket; seniors / 
students / military, $15 / ticket; group (10 or more), $10 / 
ticket .

Charly’s Family Restaurant

4455 Kirk Road, Austintown
www.facebook.com/CharlysFamilyRestaurant
Phone: 330-799-5569
Email: mattroth10@yahoo.com

Visitors to Charly’s Family Restaurant can start 
off a cool fall day with a warm pumpkin Belgian 
waffle or pumpkin pancakes, both made with pure 
pumpkin and topped with whipped cream and pe-
cans and sprinkled in pumpkin spice . 

They are $4 .99 each and available Tuesday 
through Saturday through November . If you can’t 
make it for breakfast, be sure to stop in for lus-
cious homemade desserts that include pumpkin 
and dutch apple pies, apple dumplings and cinna-
mon rolls .

For lunch and dinner, Charly’s offers a vast menu 
and daily specials, but fall favorites include salis-
bury steak or stuffed closed turkey sandwich with 
mashed potatoes and gravy, homemade beef stew 
and homemade chicken pot pie . 

The restaurant is open 9 a .m . to 7 p .m . Tuesday 
through Sunday . 

Seasonal samplings

Nothing Bundt Cakes 

813 Boardman Poland Rd, Boardman
Phone: (330) 944-CAKE (2253)
NothingBundtCakes.com

The bakery welcomes fall with Pump-
kin Spice Featured Flavor!

This festive & delicious cake will have 
your guests racing to sit next to the des-
sert table . Featured Flavor Pumpkin Spice is available in 10” and 8” Bundt Cakes, as 
well as mini Bundtlets and bite-sized Bundtinis®, until Nov. 30. Additional flavors in-
clude everything from Chocolate Chocolate Chip and Classic Vanilla to Carrot, Pecan 
Praline and more! 

Blooming Crazy Flowers          
& Gifts

8277 Market St., Boardman
www.bloomingcrazyflowers.com
Phone: 330-758-8131

Looking to set a cozy table or space 
in your home for Thanksgiving? Bloom-
ing Crazy Flowers & Gifts has you cov-
ered! 

Blooming Crazy creates a tantalizing 
seasonal potpourri of warm fall colors 
with its exuberant fall flower designs. 
Select a flower arrangement with glow-
ing fall colors to illuminate your home 
or show a little affection with a floral 
bouquet of autumn flowers. If you’re 
more daring, be a little flirtatious with 
a fall vase arrangement filled with cop-
per, saffron and pomegranate-colored 
flowers.

Whether you want a homespun de-
light or a festive centerpiece, fall mag-
ic is always in the air and available at 
Blooming Crazy . 

2 Sides and a Meat Catering

www.2saam.com
Phone: 330-330-8407;  Email: info@2saam.com

Todd and Dee Tannehill, owners of 2 Sides and a Meat Catering, are excited for the 
fall season so they can delight Valley folks with their menu of delectable desserts, in-
cluding the pumpkin pie mini donut boat . These donuts are topped and served hot, 
and the pumpkin pie boat, which the Tannehills say you’ll need a fork to eat, joins oth-
er flavors: cookies and cream, maple French toast and cinnamon bun. Other fall des-
serts include southern banana pudding and warm apple pie cups . 

New offerings include double-decker smash burgers, pulled pork and beer brats and sides such as cheesy 
potatoes, macaroni & cheese, coleslaw and Coke onion baked beans . 

2 Sides and a Meat also offers drop-off catering trays for business meetings or gatherings . Breakfast, lunch 
and afternoon break trays are available .

JP
John Phillips

Real Estate & Property
Management

4602 Mahoning Ave • Warren, Oh 44483 
Phone: 330-847-0850• Toll Free: 877-847-7847

Fax: 330-847-0851
Email: JohnPhillipsllc@aol.com
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Fall(ing) into the Region

Autumn and all it encompasses — from the won-
derfully mild and sunny days running into nights 
that have just the right amount of chill in the air, 
to pumpkins perfect for carving and the crackle of 
crisp leaves underfoot — has again descended on 
the Valley in speculator fashion. Here, a display of 
some fall favorites is at White House Fruit Farm in 
Canfield.

Local Electrical Contracting
Residential • Commercial • Industrial

“Joe” Dickey Electric is a fixture at residences and 
construction sites around the Valley and beyond. 

From hospitals to schools, office buildings to industrial, and 
residential electrical upgrades to new home builds. 
Businesses and homeowners trust the engineering, 

fabrication and electrical service expertise of locally owned 
and operated “Joe” Dickey Electric, proudly serving the 

Mahoning Valley for more than 60 years.

800-549-3976  l  info@dickeyelectric.com
180 South Range Road, North Lima, OH 44452

WWW.DICKEYELECTRIC.COM




